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Angel Trains
“Angel Trains has a strong commitment to the future of rail and 
recognises its importance to local people and their communities.  
We are very pleased to support ACoRP once again and particularly 
in 2014 as the Community Rail Awards celebrate their tenth 
anniversary.  We are delighted to be a part of this significant 
milestone anniversary of the awards, which recognises the great 
work and achievements of Community Rail Partnerships and their 
volunteers in improving local rail for everyone.”

Network Rail
“Britain’s railways matter to people and that is as true on the 
community railway as it is on the main line.  Network Rail is 
delighted to continue its support for the Community Rail Awards, 
celebrating all that is best in community railways.”

Abellio
“As Overall Winner in 2013, Abellio is delighted to sponsor the 
Community Rail Awards once again.  This annual event is an 

opportunity not only to celebrate the achievements of community 
rail across the country, but also to build on those achievements 
by encouraging the exchange of best practice.  We look forward 
to another year of working with the individuals and organisations 
who are so important to sustaining the bond between the rail 
industry and the local communities that it serves.”

Virgin Trains
“Virgin Trains is proud to sponsor the 2014 Community Rail 
Awards.  Our high-speed Pendolino and Voyager trains serve 
several mainline stations that act as gateways to Community 
Railways.  We look forward to working with supporters of these 
vital economic lifelines; to grow inbound traffic and enhance 
the range of journey opportunities available to the people of the 
communities they serve.”

Grand Central Railway
“Grand Central Railway  is very pleased to sponsor ACoRP’s tenth 
Community Rail Awards in 2014.  Grand Central operates at 
the heart of the areas we serve and we work closely with local 
communities to play our part in making the railways better for 
all.  Recognising the fantastic work undertaken  by the volunteers 
and partnerships is so important so the very best of luck to all the 
nominees.”

MESSAGES FROM SPONSORS

The Community Rail Awards 
celebrate all that is great in the 
Community Rail world and this 
booklet highlights the very best 
projects and volunteer contributions 
in 2013/2014 as judged by our 
independent panel of experts.

The details outline the innovation, 
partnership and sometimes huge 
complexity of these projects whilst 
also highlighting the dedication and 
hard work of volunteers and staff 
within our sector.

We congratulate ALL this year’s very 
worthy winners!

Neil Buxton
General Manager
ACoRP

WINNERS
ACoRP Community Rail Awards 2014
10th Anniversary Special



First TransPennine Express
“We are delighted to support the Association of Community Rail 
Partnerships (ACoRP) and their annual awards in Scarborough 
this year.  As a company dedicated to working closely with the 
communities we serve it is fantastic to be given the opportunity to 
be involved in the Community Rail Awards.  This event highlights 
the fantastic work carried out across the country to further 
improve the local railway, which is becoming ever more important 
as more people choose to travel by rail.  We are proud to be a 
sponsor of this year’s awards and look forward to welcoming 
people through Scarborough railway station.”

Hitachi Rail Europe
“Hitachi Rail Europe is proud to support the 2014 Community 
Rail Awards, highlighting the importance of local railways across 
the country.  As a train manufacturer with our train factory under 
construction in County Durham, we hope that our products will 
touch upon many rail communities in the future.  For now, we 
wish all nominees the best of success in this prestigious 10th 
anniversary Community Rail Awards.”

ScotRail
“ScotRail are delighted to support the tenth annual Community 
Rail Awards in anticipation of successful new Community 
Rail Partnerships and in celebration of the good folk who do 
gardening at over 200 of our stations or have introduced new 
uses to accommodation that was surplus to our requirements.”

First Great Western
“With all the famous Devon and Cornwall Branches, the highly 
scenic ‘Heart of Wessex’ line, the urban Severn Beach route and a 
share of the ‘Three Rivers’ lines in our franchise, FGW has always 
been a huge supporter of community rail - it connects us closely 
to what our customers and supporters really want from their local 
railway and the resultant record breaking growth in passenger 
numbers underlines all the hard work that goes on.  We are 
delighted to be a sponsor of the awards again this year.”

Arriva Trains Wales
“Arriva Trains Wales is delighted to sponsor an event which 
recognises the excellent work of all the community rail 
partnerships, station adopters and volunteers from across the 
United Kingdom.  We are committed to the communities we serve 
and highly value the positive partnership working and enthusiasm 
which has resulted in many achievements and successes for the 
rail industry local communities and tourism.”

Govia
“Govia is pleased to support the Community Rail Awards.”

Northern Rail
“Northern Rail is delighted to sponsor ACoRP’s tenth annual 
Community Rail Awards.  We are proud to support 18 
Community Rail Partnerships across our network and each year, 
they work tirelessly alongside the volunteer groups to connect 
local communities with the railway.  Thanks to the efforts of 
ACoRP, the value of this work is now widely recognised across 
the industry and this is a night to celebrate the very best 
achievements from across the country.  We wish all the entrants 
the best of luck.”

Railway Heritage Trust
“The Railway Heritage Trust is pleased to continue its sponsorship 
of the Community Rail Awards through the ‘Most Enhanced 
Station Buildings’ Award.  Our work around Great Britain has 
shown how old station buildings that are no longer directly 
relevant to the needs of the railway can be altered for business, 
entertainment or community use.   We are delighted to sponsor 
this award to recognise the work done by the various groups that 
have found new uses for disused and underutilised stations on the 
Network.”

Community Rail Lancashire
“Community Rail Lancashire is once again delighted to sponsor 
the Small Projects Award.  It is true to say that a lot can often be 
done with a little and Community Rail Partnerships are generally 
very good at coming up with low value high impact schemes 

often with some help from the small grants fund looked after 
by ACoRP.  This award has attracted some very exciting projects 
in the past and with an ever tightening financial position facing 
many Community Rail Partnerships doing a lot with a little will 
become ever more important.  We look forward to high quality 
entries, to exciting and innovative projects and for the winners 
to share those good ideas with the rest of the community rail 
world.”

Abellio Greater Anglia
“Abellio Greater Anglia is passionate about the benefits that 
community railways bring for communities and their railways.  
We have doubled the financial support we provide, as the train 
operator, to Community Rail Partnerships (CRPs) - illustrating the 
commitment of our parent company, Abellio, to the community 
rail approach.  Already we have seen the benefits, raising the 
profile of the CRPs across our region in Essex, Suffolk, Norfolk 
and Cambridgeshire.  In addition, we have increased our 
extensive network of wonderful station adopters, who help us 
make our stations proud gateways to the communities they 
serve.  We know just what a difference they can make and 
celebrate their achievements at our annual Station Adopters 
Awards and reception.  The combination of proactive Community 
Rail Partnerships and committed station adopters delivers real 
improvements for local railways and the communities they 
serve.  We are therefore delighted to sponsor the certificates and 
photography at the 2014 Community Rail Awards, which will 
celebrate and highlight the best efforts of CRPs and volunteers on 
community rail lines across the national rail network.”

Rail Media
“Rail Media specialises in good news stories about railways from 
every part of the industry.  ACoRP is a fund of such stories and 
we are delighted to be supporting the Community Rail Awards, 
recognising the many people who make a dynamic and selfless 
contribution to the railway.  Rail Media strives to push the value 
of good communications which the Best Marketing Campaign 
Award highlights.”

Eversholt Rail Group
“Eversholt Rail Group is delighted to be a sponsor of the ACoRP 
Community Rail Awards in this, its tenth anniversary year.  We 
recognise and applaud both the phenomenal growth in passenger 
demand and the wider-ranging benefits to local economies 
and quality of life that Community Rail schemes and initiatives 
have already delivered.  Eversholt Rail Group looks forward to 
continuing its excellent working relationship with the ACoRP team 
to ensure that attractive and cost-effective rolling stock solutions 
are available to meet current and future needs.”

The EU Citizens’ Rail Project 
“Citizens’ Rail is an EU project to develop local and regional 
railways in the UK, France, Germany and the Netherlands by 
involving the community.  Much of the project’s work - from 
creating community stations to finding innovative ways to 
get local people involved - builds upon years of good practice 
developed by ACoRP members, and as such we are very pleased 
to sponsor an ACoRP Award.  Citizens’ Rail is part of the Interreg 
IVB programme - find out more at www.citizensrail.org.”

DfT
“As the core funder of local and rural services in England, the 
Department of Transport is a keen supporter of community rail.  
We recognise that one of the most positive ways of sharing best 
practice and celebrating success is through the annual ACoRP 
Community Rail Awards.  We are therefore delighted to be 
associated with these awards.”

East Coast
“Community Rail plays a crucial role in Britain’s thriving rail 
network.  It links people with places, sometimes off the beaten 
track, and provides the lifeblood to many communities.  East 
Coast is delighted to support the work undertaken by community 
railways across Britain and is pleased that their contribution to 
the social and economic life of the nation is celebrated at these 
prestigious awards.”
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InvolvIng Young PeoPle
Sponsored by The EU Citizens’ Rail Project

JOINT FIRST: 
Brian Haworth & Marjorie Birch 

for the Community Rail Lancashire 
‘Young Person’s Passport to Safe 

Travel’

Community Rail Lancashire’s ‘Young Person’s 
Passport to Safe Travel’ has evolved following five 
years of experience and knowledge developed whilst 
working with over 5000 primary school children. 
From the initial project which involved a short visit 
to the school to give a talk and present a DVD the 
children now experience over 6 hours of education 
about rail history, use of timetables, safe travel and 
railway related safety issues.  Over time the schools 
involved have realised the benefit, both financial and 
convenience of rail travel and many now choose the 
train as their preferred method of travel on school 
outings.

“As a school working with Community Rail Lancashire this has 
increased our awareness of the opportunities that the local rail 
network can provide as a facility for the school.  We have planned 
a number of activities in the local vicinity where we have used 
the local station and train network as a viable transport method 
for school travel.” said S. Crosier, Headteacher, Huncoat Primary 
School.  “Our next challenge was to try to encourage our pupils 
to travel with their parents by train.  It is very evident when we 
take the children on the train journey that a large number, around 
60% have never travelled by train.  From their expressions of 
surprise and questions asked it is clear that this is a totally new 
and fun experience.”

As part of the educational programme they spend 30 minutes 
working out local journeys using the timetable for the relevant 
route.  The children also make a ticket for the journey planned 
and take both these items home, trying to encourage family use 
of rail travel.

Whilst working with Willow Class at St Anne’s and St Joseph’s 
School in Accrington, the children talked about going shopping, 
visiting Blackpool and the majority travelled by car even 
though they lived very close to a railway station.  The teachers 
commented that it was sad that the potential was there for 
greater use of the train but we needed to put something in place 
to motivate parents.  One child asked if they could use the ticket 
they had made if they travelled with their parents on the train. 
We felt that there was an opportunity to acknowledge the hard 
work the children had put in and combine it with some form of 
free ticket.  The children of Willow Class were then set the task of 
producing something that would fit the brief and following class 
discussions they all decided on a passport style document.  Joshua 
and Jacob’s design was selected as the one to be developed and 
Mrs Clarke, the class teacher chose the most relevant statements 
and worded them in a positive “I Can” format as recommended 
in the Key Stage 2 National Curriculum.  The children ticked the 
appropriate box when they had completed that area of learning.

Brian the Bull had to go on the front cover, of course, as that 
character is synonymous with Community Rail Lancashire. 
Northern Rail has always supported the educational programme 
by providing free rail travel to schools visiting Accrington Station 
bunker so we asked them if they would go one step further and 
agree to the children having free travel on off peak services for 
three months, on two specified routes, when accompanied by 

an adult.  We were delighted when Northern agreed.  This must 
be a first for a train operating company, making such a financial 
commitment to this continuing programme.  The passport 
has also been partly funded by a Designated Community Rail 
Development Fund grant from the Department for Transport, 
Network Rail and ACoRP.

The children’s copy was sent to the designer and printer used by 
Community Rail Lancashire and the pupils were delighted with 
the finished product.  Craig Harrop, Northern Rail Customer 
Services Manager launched this new passport in January 2014 
in front of an invited audience form the participating school.  It 
was then taken to three other schools to be presented to children 
who had recently completed the 6 hours of study.  In the first two 
months approximately half of the children had used the train to 
go shopping, visit family and attend football matches with their 
siblings and parent/s.  As a by-product the project has encouraged 
families to spend time together as well as achieving one of the 
main aims of increasing passenger usage on off peak trains.

“I hadn’t thought of using the train, even though the station is 
only 5 minutes away, as it is so convenient to use the car.  That is 
until Max brought his passport home from school.  We decided 
to go to the football museum in Manchester and it was easy as 
the museum is just across from Manchester Victoria Station.  We 
didn’t have the problem of finding and paying for a parking space 
in the city.  We will certainly use the train again as a family” Mrs 
M (parent) Brookside school.

Since the launch there has been a presentation of the project 
at the Community Rail Designated Lines Seminar in Blackpool 
in March of this year.  In June this year Dominik Elsmann of the 
RWTH, Aachen University asked if Community Rail Lancashire 
could assist in developing the passport project in schools in 
Aachen, Germany as part of the EU Interreg IVB Citizen’s Rail 
Project.

“An excellent innovative project with on-going benefits and 
educational value.  A brilliant idea!” Community Rail Awards 
judges.



In early 2014, St 
Philip Howard School, Barnham and Barnham 

Primary School became involved in the 150th Anniversary 
as part of a school project.  The aim of the project was 
for the schools to become significantly involved in this 
community event and raise the profile of the railway to the 
general public.

On March 26th 2014, BBC South Today Schools Project filmed 
students at St Philip Howard School talking about the history 
of Barnham and interviewing local people, to highlight the 
approaching 150th Anniversary of the Barnham to Bognor Regis 
Branch Line on 1st June 2014.  They filmed at Barnham station, 
interviewed local historian Sandra Lowton, station group manager 
Terry Green and went on to do more filming at the restored signal 
box which had been moved from Barnham station to nearby 
Aldingbourne to commence the restoration project.

For the next stage, students from St Philip Howard School then 
designed flyers and posters for the 150th anniversary celebrations. 
One of the flyers was used as the initial publicity for the event. 
Barnham Primary School also contributed with posters made by 
their children.  The posters formed a display on the 1st June in 
one of Barnham’s waiting rooms and will be displayed on a more 
permanent on the station once they have been placed in Frames. 
This will give commuters and visitors the opportunity to enjoy the 

artwork and raise awareness of the heritage of 
Barnham station.

At the anniversary event, some of the posters 
were entered into a competition organised by 
Nathan’s Café at Bognor Regis station, which 
was judged by the Mayor of Bognor Regis, Cllr 
Tony Gardiner and Terry Green, the station 
group manager.  The winning poster from 
St Philip Howard School is now on display in 
the café.

The ‘Poetry on the Line’ project was the 
third stage of the overall 150th Celebrations 
event, with the publication of the poetry 
booklet ready for the 1st June.  The poems 
were written by students from both schools 
and the main theme was ‘The Railway’ but 
with a few general poems also included. 
Currently three of the poems are displayed 
in poster format in Nathan’s Café and 
more poems will be displayed along the 
Arun Valley Line in A2 poster cases.  As 
a progression of ‘Poetry on the Line’ the 

plan is for more schools to be invited to contribute later in the 
year, creating an opportunity for more schools to showcase poetry 
by their students.  It will create an interesting display for people 
passing through the stations to enjoy and it will give a sense of 
pride to the students whose work is featured.

Overall the project by the two schools involved has achieved its 
objectives.  It has raised awareness among the travelling public 
about the heritage of Barnham and Bognor Regis stations, about 
the railway in general and it will enhance the stations with the 
displays of the posters of artwork and poetry for passengers to 
enjoy whilst waiting for their trains.  Terry Green, Group Station 
Manager of Southern said “It was good to see such innovative 
poetry from schools with such good connections with the stations”.

“A very good project, great PR material, excellent involvement 
by confident students, with lots of historical detail.  This is a high 
quality entry” Community Rail Awards judges.

This project involves ‘Vocational Access Students’ from College 
Ceredigion, Aberystwyth.  The students, having severe learning 
difficulties lacked the confidence to travel independently on trains.

The aim was to increase the students’ confidence in their use of 
stations and trains and that was certainly achieved.  They were 
shown how to plan and undertake rail journeys, with learning 
taking place in their classrooms and in railway environments.

These young people now regularly travel by train between two 
local stations, as official adopters, tending and creating gardens.  
Confidence levels have greatly increased with independent travel 
being their new goal.

The judges said that this project was very innovative and 
thoroughly inspiring, with clear objectives, educational and 
personal benefits.  A great entry, this initiative opens up the 
railway to a disadvantaged group and changes people’s lives.
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JOINT FIRST:
Sussex CRP, St Philip Howard School 
& Partners for the St Philip Howard 
150th Anniversary of the Barnham 

to Bognor Regis Line project

RuNNER uP:
The Cambrian Rail Partnership 

and Partners for ‘The Confident 
Traveller’ Project
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s CommunItY Art SChemeS - PermAnent Art 
ProjeCtS 

Sponsored by First Great Western

FIRST:
Vauxhall Links for Vauxhall Bridge 

Mural. 
Partners include: Heritage 

Lottery Fund, Fair Share Trust 
Community Connections, Abellio 
Greater Anglia, Great Yarmouth 

Museums, Great Yarmouth Library, 
Norfolk CC, Wherry Lines CRP, 
Great Yarmouth Local History 

and Archaeological Society, The 
Seafood Restaurant and Sustrans/

Railway Paths.

Vauxhall Links, headed by Miriam Kikis, is a 
community group that has been tremendously 
successful in pulling together a wide range of people 
and funding to secure the refurbishment of Vauxhall 
Bridge - the key gateway to Great Yarmouth from 
its railway station.  As part of this work, Vauxhall 
Links was successful in gaining funding from the 
Heritage Lottery Fund’s ‘All Our Stories’ stream and 
the Fair Share Trust for a mammoth community 
art programme.  The core focus of this programme 
was the creation of an eye-catching mural on the 
approach to the newly refurbished Vauxhall Bridge.

The art programme began in late 2012 and culminated in the 
unveiling in September 2013, of the new mural outside Great 
Yarmouth station.  This stunning piece of community art is made 
up of 28 panels and is an incredible 70 metres long, grabbing 
the attention of everyone emerging from the station.  The mural 
was painted by local people of all ages between January and 
September 2013 and is a visual history of the town’s industries, 

especially depicting the vital role that the railways, tramways, 
waterways and bridges played in the town’s development.  It 
begins with the coming of the railway in 1844 and ends with the 
recently restored iconic bridge itself.

The project was led by for Vauxhall Links by local artist Matthew 
Harrison, who facilitated people from the local community in 
creative painting sessions hosted at the railway station by Abellio 
Greater Anglia, who also arranged for the finished work to be 
erected and hosted a launch event at the station.

In addition to brightening up the entrance to Great Yarmouth 
from the station the project was designed to raise awareness of 
the town’s transport heritage.  As well as the mural, the ‘All Our 
Stories’ programme included:

• The creation of a digital archive of people’s memories 
of Great Yarmouth’s transport heritage

• A youth engagement project in partnership with the 
‘Time and Tide Museum of Great Yarmouth Life’ at 
Nexus Engineering Centre, in which young people 
made bridge models

• An animation project with local young people’s 
charity MAP

• A ‘Yarmouth Bridges’ photographic competition
• A Great Yarmouth Tram Trail leaflet and map, 

created by Mark Llewellyn to present the routes of 
the town’s tramways and railways together with 
archive photographs, which can be seen at: http://
greatyarmouthtramtrail.weebly.com/

All elements of the project came together in a special exhibition 
at Great Yarmouth Library and were displayed between 24th 
September and 12th October 2013.

Vauxhall Links led and co-ordinated this arts programme, no small 
undertaking considering the number of people and organisations 
involved.  The mural centre-piece of the project is a fantastic 
complement to the bridge refurbishment.  Together they have left 
a lasting legacy in Great Yarmouth.

The Community Rail Awards judges commented on this project 
“A stunning piece of community artwork with extensive 
community involvement throughout the project”.

6



St Albans Abbey Station is an important gateway 
into the city.  Exciting new mosaics, designed by local 
children have transformed the station and provide 
new interest for passengers. 

Delivered by Groundwork Hertfordshire, in collaboration with the 
Abbey Line CRP, this project engaged local children from St Peter’s 
school to design mosaics depicting the City’s Roman history.  The 
best of the pupils’ drawings were selected and transformed into 
stunning mosaics.  With assistance from the artist, all of the 
children enjoyed the hands on experience of creating a mosaic.

Not only did the project introduce pupils to the art of mosaics but 
it also enabled the children to gain a better understanding of local 
history and share something with their community.

Grand Central Rail worked with the Matrix Youth 
Project and community partners to revamp the 
existing dark, unwelcoming underpass at Mirfield 
Railway Station.  Between them they have 
created a striking piece of public artwork.

The young graffiti artists painted the bright and beautiful 
‘Welcome to Mirfield’ mural over the course of a week.  It 
depicts Mirfield with a church, canal boat and train and was 
sponsored by Grand Central Rail.

The new mural has brightened and improved the environment 
for passengers travelling to and from the town and 
also showcases what can be achieved with community 
involvement and non-traditional artistic techniques.

 A
Co

R
P 

Co
m

m
un

it
y 

R
ai

l A
w

ar
ds

 2
0

1
4 

W
in

ne
rs

 -
 C

om
m

un
it

y 
A

rt
 S

ch
em

es
 -

 P
er

m
an

en
t 

A
rt

 P
ro

je
ct

s

7

SECOND:
The Abbey Line CRP, St Peter’s 

School & Jane Visick
for St Albans

The West Coast upgrade took away the Victorian 
footbridge between platforms at Heaton Chapel 
Station and its absence left a scar in the form of a 
plastered brickwork panel as the only reminder of 
its existence.  The Friends of the Station wished to 
remind passengers of this once elegant structure.

They achieved this with a full size trompe l’oeil of the original 
bridge, invoking the period and people of the Victorian era 
of travel.  The effect is to transport the viewer back to a time 
when the bridge existed and will be a permanent memorial to 
this once elegant structure.

The judges thought that this was a very clever piece of 
artwork which has created a real buzz amongst passengers 
and the local community. JOINT THIRD:

Friends of Heaton Chapel Station 
for ‘The Bridge to Nowhere’ a 
full sized ‘Trompe L’oeil’ of the 

Victorian Footbridge

JOINT THIRD:
Grand Central & Matrix Youth 

Project for the ‘Welcome to 
Mirfield Mural’
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SmAller ProjeCtS

Sponsored by First Great Western

FIRST:
The Abbey Line CRP, Watford 

YMCA & Eleanor Shipman
for the Watford Junction 

Community Art Project A to B

8

The aim of this project was firstly to brighten up an 
extremely dull walkway to the very isolated Abbey 
Line platform at Watford Junction and secondly to 
include groups that the Community Rail Partnership 
had not previously worked with.  Adults, who had 
become homeless and were living at the YMCA, were 
given the opportunity to engage in this community 
art project.  Many people supported by the YMCA 
are easily ‘hidden’ from society and do not normally 
have the opportunity to participate in high profile 
activities.  This project was run in parallel with 
another YMCA project working with young people.

The Abbey Line CRP commissioned artist Eleanor Shipman to lead 
this community art project to deliver five posters to be displayed 
at Watford Junction Abbey Line platform approach.  The brief was 
open and participants could choose their own topics for study for 
this project.  It was named ‘A to B’ and created a series of five 
posters through five creative workshops facilitated by the artist 
with residents from Watford YMCA.

The project explored the theme of ‘Transition’ - both reflecting 
the transitory nature of the rail line and the personal journeys the 
YMCA residents were on themselves.  Weekly sessions included 
a photography walk documenting the architecture, history and 
urban fabric of Watford; drawing and wordplay on the train and 
finally a collage with acetate and photographs to create final 
posters.  The processes were documented throughout by the artist 

at www.projectatob.wordpress.com and were also recorded and 
designed into a printed and digital newspaper which was shared 
more widely.

The posters were unveiled in November 2013 at a celebratory 
event with the young people from the Church of the Nazerene 
Youth Club who also unveiled a poster.  The Mayor of Watford 
attended the event along with CRP members, YMCA staff and 
residents, volunteers and members of the public.

The project wasn’t without its challenges including the transitory 
nature of many people living in a hostel which meant that a fairly 
substantial group gradually dwindled to just two very enthusiastic 
residents.

The resulting posters are really artistic, with interesting collage 
depictions of local scenes from Watford.  Some are easy to 
identify and others less so as they have a twist!  They are a real 
talking point for people with time to wait for a train.

This has been positive from anecdotal evidence and in particular 
from those who attended the unveiling event.

Quote from YMCA Hostel resident and participant Dale Barnard: 
“It was a fantastic project to work on and be part of a campaign 
to brighten up the walkway.  It also renewed my love for art, 
design and painting, which I had not done for a very long time.  
I am proud to have been part of this project and able to see my 
work displayed long the walkway”.

Quote from attendee: “I love art, I think that this has been the 
best project that the CRP has done”. 

Quote from Dorothy Thornhill, elected mayor of Watford: “This 
is such an interesting artistic display of images of buildings 
and scenes from around Watford, with some that I don’t quite 
recognise and feel that I should!  How interesting to spend 
some time exploring these images!” “Art is always welcomed in 
Watford and we are delighted to have this display at the station”.



This project was inspired by the centenary of M.C. 
Smith’s poem ‘The Boy on The Train’ displayed at 
Kircaldy station.

Following engagement and research with local people, the project 
created 22 posters of artwork and fictional historical conversations 
celebrating the Fife Circle Line; its stations, towns, people and 
historical events.  These are educational, entertaining and 
engaging while on display at platforms and in waiting rooms for 
rail passengers to enjoy.

The booklet which has been produced ‘Circle Line Conversations’ 
is an unusual and inspiring depiction of the combined elements 
within the overall project and a great credit to everybody involved. 

Hindley High School continues to work with The 
Friends of Hindley Station producing updated 
artwork for their poster cases in the ticket hall.  
The 165th Anniversary Artwork in particular is 
much admired, using a ‘ticket’ theme it catches 
the eye.

In addition, last summer the students designed bird boxes for 
the station garden with a Tropical Rainforest’ theme and these 
now have residents, causing much interest from passengers 
who heard the chicks had hatched.
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SECOND:
Maureen Sangster, Sheena Watson, Diana Sykes and ScotRail

for the ‘Circle Line Conversations - Art & Writing Project’

JOINT THIRD:
Hindley High School and Friends of 

Hindley Station 
for the 165th Anniversary Artwork

The Hamilton West Sprinter is an outstanding 
example of partnership working involving the 
private, public and voluntary sectors delivering a 
significant contribution to Glasgow’s hosting of 
the Commonwealth Games.

Through the project ScotRail commissioned the striking 
artwork to enhance a busy station and the NHS engaged 
patients with chronic and very complex mental health 
conditions in the project to promote health improvement.  
Clydesdale Community Initiatives delivered training sessions to 
promote and encourage vocational rehabilitations skills to this 
group whom individually require considerable support.

The quality and relevance of the artwork has led to the 

exceptional feedback from the travelling public and from 
those ScotRail staff and volunteers who participated in the 
creation of the work.

JOINT THIRD:
ScotRail & George Simpson for ‘The 
Sprinter’ at Hamilton West Station
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Sponsored by Network Rail

FIRST:
Friends Of Hindley Station

for The Brian Openshaw Tribute 
Gardens

Sadly in May 2013, Brian Openshaw, the founder 
member of The Friends of Hindley Station died.  
Brian spent many hours working on the station 
gardens and he was very proud of what the group 
had achieved.  He had created a plan for the Wigan 
bound side to finally be completed and work began.  
Brian helped to clear the ground, rebuilt the ‘Wishing 
Well’ and had just completed building the windmill 
when he sadly passed away. 

As a tribute to Brian, the Friends of Hindley decided to complete 
the Wigan bound gardens following the plan that Brian had set 
out and with the help of Eric the group’s groundwork expert, this 
work is now complete.

The resulting garden is excellent and beautifully presented, a 
superb entry! 

10



North Berwick is an extremely popular, busy 
station regularly used by thousands of tourists and 
commuters.  North Berwick in Bloom recognises the 
importance of the first impression that a destination 
gives and have accordingly planted several 
containers and borders to provide colourful displays 
throughout the year.

One grassy bank is planted with thousands of spring bulbs and 
the station plays an important part in their tulip festival where 
they feature many different named varieties.  The seaside is 
depicted with a planted boat and they also pay homage to cycling 
and rail travel with their planted baskets on a bicycle.  This already 
multi-award winning station garden is a credit to all concerned.

Torquay station gardens have been transformed by 
young people with learning difficulties from three 
local organisations working in partnership with First 
Great Western.

The project members worked twice a week in all weathers, 
painstakingly working to excavate the large rockery garden and 
clear all planting areas which had been overcome with weeds and 
out of control shrubs.  The subsequent reclamation of the large 
rockery culminated in planting with an English Riviera theme and 
there are future plans to include a restored boat.  

The project has not only improved the look and feel of Torquay 
station but has allowed the young people to gain confidence, 
social interaction and nationally recognised qualifications to help 
them into employment.
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SECOND:
North Berwick in Bloom

for North Berwick Station Garden

THIRD:
Robert Owen Communities, 

Aspects & First Great Western
for the Transformation of Torquay 

Station Garden
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Sponsored by Railway Heritage Trust

FIRST:
Sally Spaven, Pitlochry in Bloom

for Pitlochry Station Refurbishment

Their plan of action started 12-15 years ago when 
the group, Pitlochry in Bloom, started campaigning 
for their beautiful Victorian railway station to receive 
some investment and have a facelift.  Sally Spaven 
of Pitlochry in Bloom, Kate Howie (local councillor) 
and rail user groups have been lobbying ScotRail 
and Network Rail for over a decade.  The Highland 
Mainline, over 150 years ago was instrumental in 
changing the area forever and when the line was 
completed on 9th September 1863, Pitlochry became 
a tourist hotspot.  The wealthy Victorians were able 
to travel to one of the most breath-taking parts of 
Scotland very easily due to the railway.  Pitlochry in 
Bloom wanted the transformation to be completed 
so they could celebrate in style on the anniversary.

ScotRail and Network Rail agreed that investment would take 
place and a meeting was arranged between Sally Spaven, the 
Bloom group, John Yellowlees - ScotRail External Manager and 
Kate Howie SNP councillor on what areas of the station the Bloom 
could have impact on.  This enabled the group to undertake 
planting on the station, restoration of the fountain, improving the 
interior of the waiting rooms and involving/engaging the local 
community.  ScotRail and Network rail would restore and 

renovate the footbridge, north and south bound waiting rooms 
and platforms. 

Plans were finally agreed for the station to receive much needed 
TLC and the transformation began in March 2013.  Once this 
work had been completed they were delighted when the Railway 
Heritage Trust donated two amazing reproduction Victorian lamps 
to adorn the railway bridge. 

The improvements had to be funded somehow and the group 
were delighted when Sally Spaven from Pitlochry in Bloom 
managed to secure significant funding from the Heritage Lottery 
Fund of £25,800.  This money meant that a wide range of 
heritage could be transformed and preserved for present and 
future generations. 

The Drinking Fountain, 
which is one of only two 
left at stations in Scotland 
was central to the station 
restoration.  It was made by 
the famous Saracen foundry 
in Glasgow and is named The 
MacFarlane 7.  100 years’ 
worth of paint was stripped 
and it was returned to its 
former glory by a local restorer.

The Flower Train, made from 
whisky barrels donated by 
Edradour distillery was built 
by two local men Charles 
Howman and Dougie Ricketts 
and was planted by volunteers.

Posters of artwork created by 
children from Breadalbane 
Academy in Aberfeldy, over a 
period of 24 months now adorn the platforms as well as a mural 
in the northbound waiting room.

Groups/People Involved - Pitlochry in Bloom, Moulin and Pitlochry 
History Circle, ScotRail, Network Rail, Mohsinah Underwood-
Restorer.

12



Ridgmont Station House, constructed in 1846, 
is the only remaining building on the Marston 
Vale Line available for community use.  The 
building has undergone an extensive six year 
refurbishment and opened to the public as a 
Heritage Centre in September 2013 after 40 years 
of disuse.  Facilities include Tea Room (the original 
Ladies Waiting Room), restored Victorian Booking 
Office, Tourist Information Point, gift shop, 
meeting room and offices.  The building is served 

by a team of over 20 volunteers and is already 
attracting additional passengers on the Marston 
Vale Line.

Not only has this restoration succeeded in bringing a fabulous 
piece of railway heritage back into community use, it is also 
providing valuable local services in an area with few other 
facilities.

Judges said “this is a very good project that has taken a lot of 
commitment over a long time to achieve.

Over the years, Battersea Park’s booking hall had 
decayed from water damage, leaving a once proud 
and aesthetically pleasing station looking distressed.  
An extensive project between Southern and Network 
Rail has restored this 19th Century station’s entrance 
area to its former glory, whilst adding a new 
waiting room and, for the first time ever, space for 
passengers to leave bicycles.

Thanks to the work of the team the station has been brought 
back to its former glory and at the same time significantly 
improved, providing a much better experience for passengers as 
they pass through.

The judges said that this was “a very good restoration of 
an historic building providing much improved facilities for 
passengers”.
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SECOND:
Marston Vale CRP & Bedfordshire 

Rural Communities Council
for Ridgmont Station Heritage 

Centre

THIRD:
Southern Railway, Network Rail & 

partners
for Battersea Park Station 

Refurbishment
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Sponsored by Community Rail Lancashire

FIRST:
Friends of Bentham Station & 

Bloomin’ Bentham
for the Annual Planters 

Sponsorship Scheme

The outline of the scheme proposed to ‘We Are Bentham’ set an 
annual sponsorship target of £50 per planter to enable two plantings 
to take place annually in May/June for the summer and autumn 
and in September/October for winter and the following spring.  The 
remainder of the sponsorship fund would go towards developing 
the scheme and for further plants and gardening materials.  It was 
made clear that businesses/organisations could sponsor a whole 
planter or share the sponsorship with up to four others.  This was 
to enable even the smallest of businesses to participate for just £10. 
It was particularly good to see the gentlemen’s hairdresser rally ten 
businesses in Station Road and within two days she had arranged for 
them to sponsor two of the planters.

There are positive benefits for sponsors joining the scheme, each of 
the eight planters were equipped with headed sponsorship plaques 
and an A1 station ‘Thank You’ poster was designed, created 
and framed by members of Friends of Bentham. The posters and 
plaques incorporate photographs of the businesses and where 
appropriate QR (Quick Response) codes, which enable smart phone 
and tablet users to quickly access the relevant sponsor’s website 
or Facebook pages.  The sponsors are listed in the programme 
displayed on the station monitor and shown, with appropriate links 
on the ‘Friends’ website www.friendsofbenthamstation.btck.co.uk

The planting, constant watering and maintenance of the displays 
is undertaken by the lively volunteers of ‘Bloomin’ Bentham’ 
who freely and warmly devote a vast amount of time and effort 
to creating colourful and vibrant arrangements.  With watering 
alone taking up to and hour per day during the summer months 
and the two plantings of the tubs each year, it is estimated that in 
excess of 400 volunteer hours per year go into creating the widely 
appreciated displays and a special thank you must be given to them.

In return for the support of ‘We Are Bentham’ the ‘Friends’ group 
became the first group volunteer member and fully supports and 
assists at events for this community minded North Yorkshire town 
on the western fringe of The Dales.

Both groups are keen to promote the town and its cheerful positive 
community to both residents of the area and visitors from near and 
far.  They see the station as a vital resource and colourful friendly 
gateway to and for the Bentham community.

The first full year of the scheme completed in March 2014 and a 
review meeting held at the station with residents and passengers. 
Everybody agreed that the scheme had a positive effect for all 
concerned, the passengers and residents loved seeing the colourful 
displays as they passed through and the sponsors felt that they had 
received good value in return for their support.  A new and valuable 
community enhancement had been created!

April 1st 2014 saw FOBS members set out to find sponsors for 
2014/2015 and within one week, all the existing sponsors had 
renewed, without hesitation and three new businesses were 
signed up.  Following presentations to the local Women’s Institute 
groups on adopting a rural station, each group donated £25 to 
the scheme, bringing the number of sponsors to 22 and the total 
sponsorship to £480, thus covering all the planters and the window 
boxes.

There have been several knock-on effects for the station overall. 
Having seen the blaze of colour at the station, local residents have 
made donations of shrubs, bulbs and plants.  They have also been 
forthcoming with mangers, hanging baskets and even gardening 
tools.  Some of the local businesses have gone on to offer 
materials to support other station projects, including paint for the 
refurbishment of the Grade II listed railway signage, compost for 
the raised beds in the new school area and timber for the ‘Heritage 
Trail’ extension.

This initiative is a simple yet innovative, self-financing scheme which 
has brought together new groups within Bentham.  It has created 
a valuable resource which has enhanced the gateway to this small 
town and enriched the journeys for passengers on the Bentham Line.

14

In October 2012 the Friends of Bentham Station in 
association with Bloomin’ Bentham developed the 
‘Bloomin’ Bentham - Greener Gardening project to 
introduce rain water butts and compost bins to the 
station , install eight new half-barrel planters on the 
Leeds platform and eight window boxes on the 1870 
Midland Railway shelter.  The group would provide 
initial supplies of compost to fill the planters and 
boxes.  A grant was secured for the project from 
the Designated Community Rail Development Fund 
via the Leeds-Lancaster-Morecambe CRP.  All the 
necessary purchases were made from local shops and 
suppliers and the handmade window boxes were 
constructed by a woodworker whose premises are 
adjacent to the station.  All these items were put in 
place during the first half of 2013.

The challenge for the group was now to find an innovative and 
reliable way to raise regular funds that would enable the planters 
to bring year round colour to the station and so enhance the 
environment for local residents, visitors and passengers.  The 
newly formed ‘We Are Bentham’, a group of local businesses and 
organisations seemed to be a good starting place and undoubtedly 

proved to be so.  Within two weeks of the Friends group’s 
chairman giving a presentation to the group, £350 was 

donated by 15 local sponsors and using part of the 
donations from the Lancaster and Skipton 

Rail User Group and Northern Rail (at 
their request) brought the final 

total to £400 which enabled 
the scheme to be set up 

for the eight new 
planters.



This mosaic was created to commemorate the 150th 
Anniversary of Bognor Regis railway station on 1st 
June.  The objective of this project was to produce 
a community mosaic on the day of the celebrations 
and by holding a community workshop on Bognor 
Regis station that was certainly achieved.  Bob 
Dorkings a local train driver from Barnham designed 
the mosaic which was created and finished by people 
of all ages, both local and from all over Sussex.

The Mosaic workshop took place all day and was facilitated by 
Fenya & Tracey and aided by volunteers from Ford Open Prison. 
Everybody who contributed to its creation felt what they were 
making would be a real long lasting part of history.  Thanks to the 
hard work of all the community the mosaic was finished in one 
day.

A real value for money project which achieved over and above its 
objectives.

Year 8 pupils from William Lovell C of E Academy 
have designed and created a wonderful new mural 
in ceramic and glass tiled to brighten up platform 
two at Boston Railway Station.  The project was 
presented to the class as a commissioned piece of 
work with the Poacher Line CRP and train operator 
East Midlands Trains acting as the ‘clients’.

The CRP officer said “I have been very impressed by the way 
the pupils have explored ideas for the mural and through 
consultation with Lincolnshire County Council Transportation 
team and East Midlands Trains have arrived at a really dynamic 
final design”.

The project has enabled students to make a difference to their 
local environment through their art.
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SECOND:
Fenya Sharkey, Tracey Toothill & 

Sussex CRP for Bognor Regis 150th 
Anniversary Mosaic 

THIRD:
William Lovell C of E Academy, Poacher Line CRP & Partners

for the Boston Railway Station Mural
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InnovAtIon In CommunItY rAIl (not Covered In 
AnY other CAtegorY)

Sponsored by Network Rail

FIRST:
Eu Citizens’ Rail

for ‘The Riviera Line.Com’ 
Community Rail’s First Responsive 

Website
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After winter’s infamous storms, the Devon & 
Cornwall Rail Partnership (DCRP) wanted to harness 
the local feel good factor around the re-opening of 
the line through Dawlish.  A marketing campaign 
was developed to win back lost passengers and to 
attract non-users to try the train between Exeter and 
Paignton.  Its centrepiece was TheRivieraLine.com 
– a new type of community rail website, providing 
concise travel advice delivered in a visual modern 
style.  The website, launched during the first week 
of April 2014 to coincide with the line’s re-opening, 
was created as part of the Eu Citizens’ Rail project, of 
which DCRP is the lead partner.

DCRP designed and built the website in-house using a ‘drag ‘n’ 
drop’ Wordpress theme costing just £35.  The site was shaped 
by feedback from local partners and also by European partners in 
Citizens’ Rail.

public transport websites.
3. Gathering insights to inform future marketing – Every 

link on the website is tracked, so that over time a 
rich picture will develop of which types of discounted 
tickets are the most popular and which destinations 
are clicked most frequently.  In this way the website 
will become a valuable source of insights to inform 
future marketing both online and offline.

4. Professional, people-focused photography – The site 
uses professional photography to put people at the 
heart of the story.  This addresses what is arguably a 
common weakness of public transport websites.

5. Bringing together little-known tools – There are many 
handy rail travel tools available online, including 
season ticket calculators, personalised timetable 
creators, live departure information, car parking 
season ticket calculators and more.  However they 
are often little-known and tucked away on a range 
of different websites.  TheRivieraLine.com showcases 
them (including providing direct links to the tools) to 
raise their profiles and help users.

The launch of the site was promoted through local newspaper 
advertising (both in print and online), leaflets, social media, 
e-newsletters and through partner organisations.

Within its first two full months, the site had already out-performed 
DCRP’s pair of other, longer established, websites on three crucial 
metrics: pages per visit, visit length and bounce rate (the proportion 
of people arriving and leaving again without visiting any other 
page).  In short, visitors to the RivieraLine.com stayed longer and 
explored the site in greater depth.  Meanwhile, European partner 
Pays de la Loire praised the site as “really easy to understand” 
and at the DCRP Officer Group meeting in April 2014, First Great 
Western described it as ‘”a massive step forward”.  The success 
of the ‘responsive’ model will see this technology also used in the 
Partnership’s soon to be revamped Great Scenic Railways website 
later in 2014.

Citizens’ Rail is an EU Interreg IVB project working in The UK, 
France, Germany and the Netherlands to develop local and regional 
railways by involving the community.  It runs from May 2012 until 
September 2015.

There are five key innovative features:

1. Resizing to suit all devices – The site is believed to 
be Community Rail’s first ‘responsive’ website.  This 
means its content re-sizes to provide a comfortable 
reading experience on PCs, tablets and smartphones. 
This is not only better for the user but it also minimises 
costs for the CRP, who might otherwise have to fund 
and manage an app or separate mobile version of 
the website.  It also future-proofs the website – with 
the numbers of people viewing websites on mobile 
devices widely predicted to grow and grow.  Since its 
launch, one in three visits to TheRiveraLine.com has 
come from smartphones or tablets.

2. Tailored for non-users – The website breaks down 
barriers to travel by explaining the essentials in an 
approachable, easy-to-digest way.  This ranges from 
how to buy tickets when travelling from unstaffed 
stations, to whether you can take a dog on board or 
if there are toilets on the train.  This is a departure 
from the stuffy tone and long winded content of some 



A stunning transformation of Garston Station 
waiting shelter has provided a lovely seating 
space for passengers.  The shelter had been left 
open to the elements as panes of glass were 
vandalised every time they were reinstated.  
Groundwork Hertfordshire in collaboration with 
the Abbey Line CRP delivered a robust, artistic 
solution to deter vandalism.

A shelter, provided by London Midland and Hertfordshire 
County Council provided a welcome refuge for passengers that 
soon became a target for vandalism.  Within 24 hours of being 
put up the glass panels had been smashed and needed to be 
removed.  These were replaced but after persistent vandalism 
the shelter stood without any side panels and little shelter for 

passengers for over 2 years, until a robust solution could be 
found.  And this project is the solution which was found.

Drawings by local school children, for another project at the 
station about sustainable transport, inspired designs that 
were cut out of stainless steel, etched and protected between 
layers of tough polycarbonate.  This innovative, technically 
challenging, project has delivered a unique waiting space for 
passengers that gives shelter, allows light through but also 
allows the artwork to be clearly viewed and above all protected.

This is an excellent innovative solution to a common problem!

The Penistone Puzzle Project was initiated and 
delivered by university of Huddersfield student 
Jessie Kopka as her final year project.  The Penistone 
Puzzle is an innovative community art project 
investigating the public’s relationship with journeys.

As a regular train traveller, Jessie wanted to raise people’s awareness 
of the Penistone Line by utilising a novel approach.  As part of her 
research she took many trips along the line, taking time to observe 

and make visual responses to the route.  The culminating project 
involved the creation of images, influenced by the journey and 
which were then made in to puzzles of various materials.

Members of the public were then invited to take part in a ‘Puzzling’ 
event which involved a journey along the Penistone Line and 
included various challenges which promoted the town of Penistone. 
Participants were given a sheet of what looked like train tickets 
but which were actually anagrams with clue pictures on.  This 
encouraged the puzzlers to explore 
the town and 
at each business 
they had to go 
in and collect a 
puzzle pack.  The 
event was enjoyed 
by all who took 
part with lots of 
positive feedback 
being given.
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SECOND:
Abbey Line CRP & Groundwork 

Hertfordshire
for the Garston Station Waiting 

Shelter

THIRD:
Jessica Kopka & Penistone Line 

Partnership
for the Penistone Puzzle Project

Photo ComPetItIon ‘the eSSenCe oF 
CommunItY rAIl’ Sponsored by Abellio

This category was voted for on the night by all guests & winners will be displayed on our website after 6th October www.acorp.uk.com 
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Sponsored by Rail Media

FIRST:
Devon & Cornwall Rail Partnership 

& Partners
for the Love Looe Campaign

‘Love Looe’ was a promotion dreamt up by local 
businesswoman Gill Bridges of the Polraen Hotel at 
Sandplace station.  Gill was worried about the effect 
the negative press coverage of the flooding of winter 
2012/2013 was going to have on Looe and that due 
to flooding one of the major roads was going to be 
closed for major repairs for a long time.  So the Love 
Looe group was formed which was made up of local 
business owners, the Tourist Information Centre, Visit 
Cornwall and the Devon & Cornwall Rail Partnership 
(DCRP), to promote getting to Looe by train.

The campaign was a mixed media approach, targeting a wide 
range of media to ensure good coverage.

Newspaper Advertising

Firstly, using the resources of local businesses, a promotional 
feature was run in the South West regional newspaper the 
Western Morning News.  Businesses were asked to run adverts to 
support the feature at a cost of £55 per advert.  Through DCRP’s 
links with First Great Western, a competition was run to win 
tickets to travel to Looe by train, stay at the Polraen Hotel for two 
nights and eat at a local restaurant.  These four page editorial 
features ran every week for 6 weeks.

On top of the editorial in the Western Morning News, DCRP also 
placed a series of five adverts in the Plymouth Herald, running 
every Friday in June and a week of online advertising through 
their website www.thisisplymouth.co.uk

In addition to this DCRP placed adverts in all editions of The 
Plymouth Shopper, a local free magazine delivered to 62,000 
households in Plymouth for two months.

Social Media

A ‘Love Looe’ Facebook page was set up along with a Twitter 
account and to date the Facebook page has 833 ‘Likes’ and is still 
going strong.  This page was initially used as a way of engaging 
local businesses to get involved but now it has become another 
marketing stream for Looe.  This has been especially important this 
year with the 2014 storms and another major road closure.

Leaflets
To supplement the newspaper advertising DCRP produced a ‘Visit 
Looe by Train’ leaflet.  55,000 of these were printed and distributed 
throughout Devon & Cornwall using two local distribution 
companies, Seymac and Westward Marketing.  These companies 
distribute to two local campsites, supermarkets, tourist information 
centres, pubs, restaurants and tourist attractions.

Branding, Banners and Stickers
A logo was created so it could be used as an avatar for the whole 
campaign.  This logo was also turned into stickers that businesses 
in Looe, who were supporting (or supportive) of the campaign 
could display in their windows.  DCRP negotiated with First Great 
Western station management to have banners promoting ‘Love 
Looe’ displayed at Liskeard and Looe stations throughout the 
whole of summer 2013.  The banners were also used at the Royal 
Cornwall Show and other local events.

The advertising costs of the campaign were £4000, with Looe 
Tourist Information Centre and Visit Cornwall contributing £1000 
each.  The leaflet design and distribution cost £2,600.  The success 
of the campaign was measured by journey figures during the period 
and although the weather in Devon & Cornwall was poor until mid-
July 2013, it was fantastic to see the results.

Rail patronage on the Looe Valley Line for June & July 2013 was 
the highest on record.  June 2013 was 34% higher than June 
2012 and July 2013 was 64% higher than in July 2012.  In total 
roughly 10,000 extra journeys were made on the line during the 
two month period.  The other success of the campaign has been 
that Visit Cornwall has generously found more money to put into a 
campaign this year.  After the unexpected loss of Dawlish following 
the horrendous storms in January and February 2014 and the two 
month closure of the mainline into Cornwall, this support from Visit 
Cornwall and the promise of more promotion for the businesses of 
Looe was a most welcome piece of news.
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This marketing 
campaign 
has been a 
concentrated 
effort to bring 
unity to the 
publicity and 
visual identity 
of the Sussex 
CRP in their 
10th anniversary 
year.  To update, 
modernise and 
create a new 
look branding to 
raise their profile 
whilst providing a 
strong visual 
identity to help them be more recognisable to the 
local community, visitors and partners.

The aim was to produce clearer, easier to access information to 
help travellers make better informed decisions, explore more and 
enjoy all that their beautiful area has to offer.

The resulting overhaul of all its marketing publications and digital 
media has given Sussex CRP a clear identity whilst providing 
comprehensive, informative and attractive information to its users.

The D Day Commemorative event was always 
going to be a challenge to market sensitively 
and successfully, whilst ensuring that it 
appealed to a wide audience.  Initially the 
idea was met by a lot of reservation from 
the local community but as plans progressed 
and through reassurance and liaison from the 
steering group, local people got right behind 
the forthcoming event with enthusiasm.

It was understood that the marketing needed to be 
sympathetic to the event in history that changed so many 
people’s lives whilst also promoting the commemorative event 
to a modern public.  Following much research into posters 
of the era by Ralph Higgs from South West Trains, the group 
agreed on a design style and format that would do both 
and the resulting poster encapsulates all the criteria whilst 
showing hope for a better future in a dark time.  The poster 
shows a nice image, is attractive and clearly promotes the 
event, giving good details.
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SECOND:
Image Sussex CRP

for Time For a New Look

THIRD:
Ralph Higgs, Southwest Trains
for the D Day Commemorative  

Poster
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Sponsored by TransPennine Express

FIRST:
Pauline Jenkinson

Helsby Station Volunteer
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In 1996 North Cheshire Rail users Group (NCRuG) 
decided to try to adopt Helsby station but it took 
until 1997 to finally get an agreement with North 
West Trains.  Weekly working parties were set 
up, something that still happens every Friday 
morning. One of the first people to volunteer to 
help was local resident Pauline Jenkinson.  That was 
seventeen years ago and she has been going to 
the station almost every Friday since.  Pauline was 
a willing participant and worked with colleagues 
to clear what had become a wilderness and for 
the first six months she helped to clear trees and 
overgrowth.  This was essential for platform 4 as 
willow trees were almost blocking off the middle of 
the platform and on platforms 2 and 3 the flower 
beds had completely disappeared under 10 metre 
high buddleias.

Pauline doesn’t just turn up on Fridays, she has spent many hours 
at the station over the years, planting and tending tubs and 
hanging baskets; putting out summer and winter bedding plants 
supplied by Cheshire West and Chester Council.  She also picks 
up litter; sweeps up; paints the edging stones and keeps the other 
volunteers refreshed by providing flasks and biscuits.

In 1999 Helsby was short-listed in the ‘Station of the Year’ 
competition although not placed but in 2000 Helsby did win 
‘Most Passenger-Friendly Unstaffed Station’ award and Pauline 
was one of two NCRUG members who went to London to receive 
the award.  The brass plaque has pride of place on platform 1 and 
Pauline still cleans it every week.

Helsby has won an award every year for 10 years in the 
independently run ‘Cheshire’s Best Kept Station’ competition 
and Pauline’s efforts have been a significant contribution to that 
success.  Her efforts are not entirely focused on Helsby station, 
she has been a NCRUG committee member for many years 
supporting all our activities including helping with the initial 
attempts to restore the gardens at Frodsham and improving the 
environment at Runcorn East.

In addition to all of the above Pauline has also participated in the 
following activities:

• Setting up and manning a stall at ‘Frodsham 
Festival in the Park’

• NCRuG’s 150th anniversary celebrations 

• Supporting the campaign for the restoration of 
the Halton Curve

Last September Pauline was doing a final sweep up after 
everyone else had left when she accidently disturbed a wasp’s 
nest with her broom causing the wasps to attack her.  She was 
so badly stung that she collapsed on the platform suffering 
from anaphylactic shock and had to be rushed to hospital.  
She nearly died in the ambulance but pulled through and 
was miraculously back at the station in just a few days!  Not 
long afterwards she had a freak accident at home resulting 
in a cracked thigh bone which necessitated a partial hip 

replacement.  However Pauline is very determined and a real 
survivor and she is back at the station on Friday mornings 
carrying out light duties.

Through her efforts of the last 17 years Pauline has unwittingly 
embraced the true spirit of Community Rail in a practical and 
meaningful way.  Being a very modest person she has never 
sought any special thanks or rewards but as she approaches her 
80th birthday in October she certainly deserves special recognition 
which the Community Rail Awards has now given her!



Tony Day is the founder and Chairman of the 
Avocet Line Rail users Group.  For the last seven 
years he has led from the front, working night 
and day to promote and be an advocate for 
better services and facilities on the Exmouth Line. 
Avocet Line Rail users Group would not exist and 
would not continue to thrive without Tony Day’s 
hard work and commitment.  The line would not 
now be Community Rail designated, the 150th 
anniversary would almost certainly not have 
been celebrated and almost all the other things 
Tony and the group have made happen simply 
wouldn’t have done, his enthusiasm and passion 
are second to none.

The Avocet Line is seeing major changes with station 
improvements along the line and a new station set to open in 
Newcourt in December.  Tony has always been there working 
alongside Devon County Council in pushing forward these 
improvements and is regarded by the council as a true partner 
in making this happen.

 A
Co

R
P 

Co
m

m
un

it
y 

R
ai

l A
w

ar
ds

 2
0

1
4 

W
in

ne
rs

 -
 O

ut
st

an
di

ng
 V

ol
un

te
er

 C
on

tr
ib

ut
io

n

21

SECOND:
Louis Wall

South West Railway Adopters’ 
Gardening Group

THIRD:
Tony Day

Avocet Line Rail Users Group

ensuring an abundant display, often in flower 
early in the season.  He does his best to present 
eye pleasing plants throughout the year.  Louis 
enjoys involving others in his work and has 
organised planting days for primary school 
children throughout the area, most recently the St 
Bernard’s Primary School in Nitshill where children 
helped to plant poppies in commemoration 
of local railway hero, John Meikle, who was 
posthumously awarded the Victoria Cross for 
outstanding bravery in World War 1.

Louis’ dedication is formidable; the nearest station that he 
tends is 25 miles from home and the furthest around 120 
miles.  To manage the 19 stations along the way can take up 
to 6 days per week and all as a volunteer!

Louis Wall has a charitable and kind nature.  He 
has been involved in a number of good causes, 
most notably his recent work beautifying railway 
stations up and down Southwest Scotland.  He 
is a dedicated and talented horticulturist, a 
hard worker and tenacious.  Louis grows most 
of the plants in his three greenhouses at home 



 A
Co

R
P 

Co
m

m
un

it
y 

R
ai

l A
w

ar
ds

 2
0

1
4 

W
in

ne
rs

 -
 O

ut
st

an
di

ng
 T

ea
m

w
or

k 
A

w
ar

d outStAndIng teAmwork AwArd
Sponsored by Network Rail

FIRST:
Devon & Cornwall Rail Partnership, 
Network Rail, First Great Western, 
Dawlish Town Council & Partners

for the Rebuilding of Dawlish 
Station

The eyes of the world’s media were on the dramatic 
closure of the railway at Dawlish on 5th February 
2014.  A combination of high tides and storm 
conditions closed the railway, with reports that the 
sea wall had been completely breached at Dawlish 
with the railway suspended over an open hole.  There 
was large scale disruption across the whole region. 
Network Rail issued Code Black for operational 
disruption, the first time that this code has been 
used and during the worst of the storms First Great 
Western advised customers not to travel - a very rare 
event!

The teamwork from all partners was phenomenal and each played 
a vital part:

Network Rail’s ‘Orange Army’ of 300-strong engineers battled 
for two months to overcome every obstacle the weather could 
throw at the coast, not just the 4th February breach but also 
the Valentine’s Day storm which caused further damage to the 
railway.  The landslip on 4th March at Smuggler’s Cove added extra 
complication to the re-instatement project. 

During the two months the ‘Orange Army’ worked day and night in 
all weathers and achieved the following:

• Built a temporary sea wall from 18 welded shipping 
containers to shelter homes and engineers as they 
worked to protect the breach at Sea Lawn Terrace

• Rebuilt and fortified the breach with more than 6,000 
tonnes of concrete and 150 tonnes of steel

• Removed 25,000 tonnes of collapsed cliff at Smuggler’s 
Cove, Teignmouth using high pressure cannon, fire 
hoses, helicopter-borne water bombs, a specialist 
roped access team and ‘spider’ evacuators

• Repaired dozens of other sites along a 4 mile stretch of 
coastal railway, clearing hundreds of tonnes of debris 
and repairing 600 metres of parapet wall

• Rebuilt half of Dawlish station with a new platform, 
new canopy and painting throughout

First Great Western stepped up to this adversity brilliantly.  Ian 
Mundy, the new Interim Station Manager for South Devon started 
in post on 10th February, by which time one of his stations was 
the main news story every day.  By the end of his first week he had 
ironed out problems with the replacement bus service and dashed 
around stations to support station staff.  On 24th February the half 
hourly service restarted between Newton Abbot and Paignton.

First Great Western’s response was unprecedented.  They put 
on more than 1200 coaches in February alone from over 90 
independent operators; they provided additional staff at stations 
and on trains providing information with extended customer service 
hours.  In addition to all of this they also undertook the following:

• Communications were constantly updated.  Posters, 
flyers at stations, 24hr Twitter.  Dedicated travel advice 
web pages daily updates.

• Over 30,000 free cups of tea & £10,000 in Costa Coffee 
vouchers

• New Smartphone bus app for station staff to monitor 
progress of buses

• Investment in new car park at Tiverton Parkway
• Extra parking spaces at Exeter St David’s from Network 

Rail land
• 25% discount on all tickets for services running 

through Dawlish during disruption
• Ticket restrictions lifted until timetable confirmed and 

advance tickets once again available
• Full refunds, no administration fees.  Refunds were up 

by almost 1000%

The Community response was exceptionally heartfelt and generous. 
A very effective partnership developed between the Town Council, 
the Dawlish and Teignmouth Community Trust Company, local MP 
Anne-Marie Morris and other local councillors to organise a relief 
effort and fundraising in the town.  Funds were raised and essential 
items were collected for evacuated families and others affected by 
the sea wall breach.  Local businesses also joined the fundraising 
efforts.

The Friends of Dawlish Station played their part in the high profile 
re-opening of the railway line, giving the station a ‘Green’ re-vamp 
with TV gardener Toby Buckland.

15 volunteers from the group went out in all weathers, planting 
cordylines, lavenders, pansies, Devon violets, primroses and other 
species in 10 new planters that First Great Western installed on the 
platforms.  The gardening days were organised as part of Citizen’s 
Rail, and EU project led by Devon & Cornwall Rail Partnership.  The 
Citizen’s Rail project revived the Friends of Dawlish Station group 
and recruited 5 new members for the green makeover.

The story caught the eye of the media, with volunteers making front 
page local news; being featured on BBC regional TV, BBC News 24, 
Radio 4’s Today programme and being filmed by Channel 5.
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Rail disruption is a challenging situation at any 
time, but particularly so for the Esk Valley route.  
With only four return services a day, operating at 
three and a half hourly intervals, when sudden 
disruption occurs it is a particular challenge to get 
the passengers to their destination.

This is further exacerbated when the core school service is 
affected.  Narrow rural roads with steep inclines and very little 
manoeuvrability, coupled with remote settlements and upwards 

of 100 pupils needing to get to and from school on time, the 
logistics of providing rail replacement at short notice in the Esk 
Valley is challenging task to say the least.

A partnership was formed between transport providers, the 
council and local schools to review the whole procedure.  As a 
result new processes were put in place and new local providers 
brought on board.  This has transformed the delivery of rail 
replacement in the Esk Valley.  Excellent demonstration of an 
effective collaborative approach to problem solving, teamwork 
which benefits the rail users. 
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SECOND:
Esk Valley RDC, North Yorkshire 

County Council & Partners
for Improving Rail Replacement on 

the Esk Valley Line

THIRD:
Newcastle union Learning Representatives & East Coast Trains

for the Railway Children Charity Calendar

Plants were donated by Dawlish based horticulturalist and 
broadcaster Toby Buckland, from his nursery and plant centre at 
nearby Powderham Castle.  Staff from Network Rail’s ‘Orange 
Army also helped with the planting day, shifting heavy bags of 
compost. Mr Buckland said “As a Dawlish man born & bred I was 
horrified by the damage to the station but it wasn’t until I saw it 
for myself and spoke to the station manager that I realised I could 
do something to help.  It’s been great to be part of helping the 
station to bounce back greener than ever”.

Val Mawhood of The Friends of Dawlish Station said “it’s so good 
to see our station being brought back to life with new flower 
filled planters in place.  We are looking forward to a bright, 
cheerful year ahead and consigning last winter to history.

First Great Western Station Manager Ian Mundy said “We are 
committed to supporting the communities we serve.  This project 
shows how much can be achieved when the railway, volunteers 
and local businesses work together to improve the station 
environment for all.  It’s a fantastic way to welcome passengers 
back to the railway”.

The speedy response of Network Rail, First Great Western and 
the Devon & Cornwall Rail Partnership (D&CRP) in re-opening 
the station earlier than originally thought showed what great 
teamwork can achieve!  The national celebration of the re-opening 
of the station on 4th April was accompanied by dramatic rhetoric: 
“Ladies and gentlemen, the station you’ve all been waiting for” 
announced the guard aboard the 5:34 westbound train from 
Exeter St David’s “Dawlish will be the next station stop”!

The Newcastle union Learning Representatives 
managed to unite the three rail unions and 
East Coast Trains in a common purpose, to raise 
money for The Railway Children Charity.  They 
have engaged the unions, company and staff 
from Inverness to London through an annual 
photography competition which culminated in 
charity calendars being produced containing the 
winning entries.  They have raised thousands of 
pounds to help children who have been forced to 
run away from home because of either physical, 
mental or sexual abuse and have had to stow 
away on a train or sleep rough on a station.

The project has been such a success that they have decided 
to go even bigger this year and after discussions with East 
Coast Trains it has been agreed to produce several charity 
fundraising items from the winning photos.  These will 
include ‘Bags for Life’ and Christmas card box sets which 
will be sold on board East Coast Trains, along with ticket 
envelopes and ticket wallets which will be sold in their travel 
centres.  A very commendable and worthy project.
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Sponsored by Northern Rail

FIRST:
Abellio Greater Anglia, Suffolk 

County Council, Waveney District 
Council, Anglian Bus and East 
Suffolk Line Community Rail 

Partnership
for ‘Developing the East Suffolk 

Line’

Following the launch of an hourly service between 
Ipswich and Lowestoft in December 2012, a key task 
for all those involved in the development of the East 
Suffolk Line was to further improve service standards 
for passengers, thereby optimising the impact of the 
new service and maximising usage of the line.

The aim was to deliver ongoing improvements through 
partnership projects, which would make the line even more 
attractive and convenient for existing and potential users.  With 
more and more people starting to take the train, key stakeholders 
worked together to deliver better station facilities, greater 
connectivity with local communities and a more integrated 
approach for rail customers.  The programme of upgrades 
included ticket vending machines at stations, integrated bus links, 
cycle hire and better customer information.

The first initiative was a jointly funded and promoted scheme 
to install ticket vending machines (TVMs) at Woodbridge, 
Saxmundham and Beccles stations in early summer 2013.  These 
TVMs not only make it easier for passengers to buy tickets at 
the station before boarding the train but also for them to collect 
tickets they have booked online.  This addressed a key issue for 

many travellers who do not have a nearby staffed booking office. 
The TVMs have been extremely popular with a combined total 
of over 55,000 tickets (worth over £800,000) issued from these 
machines in less than a year, contributing to revenue growth at 
the stations involved, which has been between 2.4% and 18.1% 
more than growth at similar stations on the Abellio Greater Anglia 
Network.  Although in Beccles much of the growth is down to the 
new hourly service pattern, it is clear that the installation of the 
TVM has helped drive additional growth and revenue.  The events 
to launch these new facilities involved Abellio Greater Anglia, 
Suffolk County Council and East Suffolk CRP.

Another notable initiative highlighted the importance of the ease 
of linking rail and bus services.  It focused on Halesworth station, 
where Abellio Greater Anglia and Anglian Bus joined forces with 
Suffolk County Council and the East Suffolk CRP to offer a new 
through ticket linking the station with the lovely coastal town 
of Southwold.  For just £2 single or £4 return, customers can 
now purchase a ticket for Southwold online or at any railway 
station.  This new hourly service, which operates on Mondays to 
Saturdays, is timed to fit in with the train service and has been 
widely used both by residents of Southwold wanting to access 
the rail network and by visitors to the town.  From September 
2013 through ticketing and print-at-home options were also 
added.

Another significant development took place in September 2013 
when Suffolk County Council, Waveney District Council and 
Abellio Greater Anglia opened a new bus-rail interchange at 
Lowestoft station.  The modern interchange, constructed on 
the station forecourt, provides customers with sheltered seating 
and real-time bus information to help them plan their journey. 
The improvements also included an exclusive bus lane which has 
enabled buses to pick up and drop off customers at the station 
without disrupting the flow of other traffic.  The interchange 
has also made travel safer for pedestrians, cyclists and people 
with disabilities.  The bus stop now has a raised kerb, allowing 
wheelchair users to move easily between the station foyer 
entrance and Denmark Road.  Safe access to a pedestrian and 
cycle shared use facility on the Southern side of Denmark Road 

has also been provided with toucan crossings which give priority 
to pedestrians, cyclists and wheelchair users.

Turning specifically to cycling connections, Abellio Greater 
Anglia has a strong cycling heritage, both through its 

parent company and through work on the Anglia 
network to improve cycle links in the region over the 
last 20 years, so with the development of the new 
Abellio ‘Bike & Go’ initiative it was logical that the 
East Suffolk Line was one of the places it would 
be rolled out.  In February 2014, Lowestoft station 
became one of the first stations to offer this exciting 
scheme which gives people the opportunity to hire a 
bike at the station for onward travel.  With a daily hire 
cost of just £3.80, this fast, convenient scheme has 
already been used by many rail commuters as well as 

visitors keen to explore the local area.

At the other end of the line, Abellio 
Greater Anglia has recently installed 
a ‘Cyclepark+’ compound at Ipswich 
station, providing free, secure covered 
parking for over 100 cycles on the 
station platform, only requiring an 
initial £25 deposit for a key fob.  In 

addition, 60 more sheltered spaces 
were also installed within the station 
car park and a recent audit has shown 
both facilities are being well used by 
rail customers.

A wide variety of actions, 
promotional activities and 
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Increasing passenger numbers at Belper have 
instigated the need for enhanced passenger 
facilities.  Belper has become the busiest station 
on the Derwent Valley Line with a 144% increase 
in journeys from the station since 2007/2008.  This 
increase in passenger numbers has continued 
to stretch the station facilities both in terms of 
waiting shelters and ticket purchasing capability. 
So some much needed improvements have been 
implemented, with more to follow.

The improvements include:

• New waiting shelters on both platforms

• Installation of the Ticket Vending Machine inside 
the new large shelter on Platform 2 for passengers 
travelling to Derby and Nottingham

• New Seating on Platform 1 

• Collapsed wall currently being replaced on Platform 
2 and once this is complete, new seating and new 
cycle stands will be installed and the area behind the 
new wall will then become part of Transition Belper’s 
award winning station gardens

All of this brings direct benefits to the passengers.

 A
Co

R
P 

Co
m

m
un

it
y 

R
ai

l A
w

ar
ds

 2
0

1
4 

W
in

ne
rs

 -
 P

as
se

ng
er

s 
M

at
te

r

25

THIRD:
Derwent Valley Line CRP, East 

Midlands Trains & Network Rail
for Improved Passenger Facilities at 

Belper

The friends of Huddersfield Station are a 
volunteer group from the local community 
who are committed and passionate about the 
railway, the town, the beautiful surroundings and 
tourist attractions.  Now the 25 volunteers along 
with their partners provide information and 
guidance to rail customers and visitors from the 
Visitor Information Point in the booking hall at 
Huddersfield Station.

For the rail users they provide information on train times, 
what platform is required, journey planning and information 
on connections.  For visitors they can advise on hotels, reliable 
taxi companies, along with retailers and tourist information.

SECOND:
The Friends of Huddersfield 
Station, First TransPennine 

Express and Partners
for the Visitor Information Point

The group formed various partnerships to facilitate and 
enhance the service they provide.  First TransPennine Express 
provided a desk, telephone and IT equipment and Kirklees 
Council provided help & advice on running the scheme. 

Since their inception the Friends of Huddersfield Station have 
answered 1000s of enquiries and guided many a lost soul 
to their correct location or train.  The scheme has been so 
successful that other local groups have asked to be linked in 
and there have been requests for guidance in setting up other 
station Visitor Information Points.

customer-focused enhancements were devised and delivered by 
Abellio Greater Anglia and partners.

Performance has improved, with the Moving Annual Average 
punctuality over 90% for the first time in at least 14 years, with 
the efforts of both Abellio Greater Anglia and Network Rail 
combining to give a more reliable service (aside from the effects of 
severe winter weather).

This very proactive, planned and sustained programme of 
improvements and promotion really has heralded a new era for 
the East Suffolk Line.  The result of this outstanding teamwork 
approach is that over 662,000 journeys were made on the line in 

2013/14, compared to 598,008 in 2012/13 and up from 345,399 
in 2009/10 (the last full year before the hourly service was 
launched on the southern half of the route in December 2010). 
These results of 11% growth in the last year, with journeys almost 
92% up on 4 years ago are stunning and even more impressive 
given that the northern end of the route suffered flood damage 
in December 2013, causing bus replacement services for over a 
fortnight).

An outstanding programme of improvements has brought 
incredible growth, better station facilities and much improved 
integrated transport arrangements, a very deserving ‘Passengers 
Matter’ Winner.
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Sponsored by ACoRP

AWARDED TO:
ScotRail, Transport Scotland, 

and all the volunteers and other 
people

that make the Scottish railway 
network such an exciting place to 

travel by train.

The overall winner’s award is presented to the group, 
Community Rail Partnership, individual or train 
operating company - or any combination - that in the 
judges’ view has contributed the most to community 
rail development in the past 12 months.  Recognising 
just one winner is not an easy task and every year 
this is the one that takes the longest to decide. 

The judges have been hugely impressed with the breadth, depth 
and diversity of community rail activity showed by this year’s overall 
winners.  From re-use of historic buildings to floral displays right 
across their network, from imaginative art projects that go beyond 
the image to the spoken word in dialect form, from sculpture 
to the magnificent makeover that has taken many years but has 
produced real benefits to station users and local people alike.  The 
judges have noted the steady spread of community rail activity right 
across this part of the network with station adoption just about 
everywhere and the relentless spread of the barrel train planter.  And 
they note this year, the formation of the first formal community rail 
partnership, remembering that a number of organisations have been 
delivering community rail on this part of the network for many years.

With the formation of the Stranraer CRP heralding a new phase 
in the development of community rail in Scotland and others such 
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as the Highland Rail Partnership carrying on its excellent work the 
judges look forward to watching the development of community 
rail in Scotland.  They also wanted to note the huge contribution 
made to so many aspects of community rail in Scotland by John 
Yellowlees of First ScotRail whose tireless efforts for station 
adopters and those seeking to improve the Scottish rail network 
for passengers and local people does not always receive the 
recognition it should.

 A
Co

R
P 

Co
m

m
un

it
y 

R
ai

l A
w

ar
ds

 2
0

1
4 

W
in

ne
rs

 -
 O

ve
ra

ll 
W

in
ne

r 
A

w
ar

d

27



We would like to express our sincere gratitude 
to all the sponsors of the 

Community Rail Awards 2014.

Without them this project and event could 
not exist.

ACoRP, The Old Water Tower, Huddersfield Railway Station,

St George’s Square, Huddersfield  HD1 1JF

Tel: 01484 481052  

Email: hazel@acorp.uk.com  Website: www.acorp.uk.com

Community 

Rail Awards 

2 0 1 4
10th ANNIVERSARY


